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The recognition of Data Analysis Australia's high quality survey work is growing.  This is
particularly apparent where specialised sampling and the collection of highly accurate information

is necessary.  This edition of the newsletter illustrates two projects recently started that were
awarded on the basis of this continuing emphasis on quality.
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Data Analysis Australia Wins $1.3 Million Perth
Household T ravel Survey

The Department for Planning and Infrastructure (DPI) has announced the award of the Perth
Household Travel Survey (PHTS) to Data Analysis Australia.  The team assembled by Dr John
Henstridge includes Dr Tony Richardson, travel survey specialist from The Urban Transport
Institute, who ‘wrote the book’ on travel surveys.

The Hides Group will also contribute by providing fieldwork training and support.  Donna Hill
takes on the challenging role of managing the PHTS for Data Analysis Australia, leading a team of
statisticians, survey designers, software programmers, GIS specialists, administrative staff, and of
course the people who distribute, collect and process the questionnaires.

One distinguishing feature of travel surveys is the detail of the information collected and the
requirement for exceptionally high quality.  Perth residents will record details about their household
and about their travel movements, methods and reasons in a diary format.  No trip will be too small;
even a walk to the park will count.

The PHTS will run for four years continuously, and will involve more than 9,400 households across
the whole metropolitan area.  The level of detail collected means that results will be able to be used
to measure changes in travel patterns, calibrate transport models, and inform high level strategic
transport planning.

“Data Analysis Australia is delighted with the confidence shown by the Department for Planning
and Infrastructure in awarding our team this survey”, stated Dr John Henstridge.  “The company’s
extensive experience in transport issues, from performance measures to road safety, means we
have the knowledge and ability to cover all facets of this project.”

The PHTS methodology will draw upon Data Analysis Australia’s technical expertise in areas
such as Geographic Information Systems, high level survey management, and sample frame designs
using cadastral databases.

Further information will be available on the Data Analysis Australia website (www.daa.com.au)
shortly.
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Data Analysis Australia is pleased to announce that Anna Munday has joined the company as a Consultant Statistician.  Anna
graduated with a Bachelor of Science (Honours) from the University of Western Australia and subsequently worked for the Australian
Bureau of Statistics in Canberra.  Anna has considerable experience in methodology development for large surveys.

In supporting and nurturing the development of young statisticians, Data Analysis Australia has hosted high school work experience
students and third year UWA practicum students, Chris Chiouh in final semester last year, and currently April Rutkay.  The most recent
work experience student was Thomas Lawrence from Christ Church Grammar School, who produced a report on air conditioning with
the help of consultants.

WA’s Tourism Activity Barometer

“I gather, young man, that you wish to be a member of
parliament.  The first lesson that you must learn is: when
I call for statistics about the rate of infant mortality, what
I want is proof that fewer babies died when I was prime
minister than when everyone else was prime minister.
That is a political statistic.”

— Winston Churchill
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Classic Quote

Company News

Recent national and world events such
as the grounding of Ansett and the acts
of terrorism in the United States have
greatly impacted on the tourism
industry. Prompted by these events,

the Western Australian Tourism Commission (WATC)
recognised the need for a Tourism Activity Barometer to
monitor and forecast the health of the tourism industry.
This information will assist them in managing the impact
of such events on operators and in forecasting future
industry trends.

Data Analysis Australia and the Hides Group have been
awarded the contract to design, manage, conduct and
report on the Tourism Activity Barometer for the first six
months with options to extend to a year.

For more information, please see www.daa.com.au/
newsletters/extra/mar02/tourism.html

Case Studies
The most recent case study to appear on our website is
"Taking the Risk out of Customer Satisfaction".  This
study shows how going beyond standard market research
tools is necessary to deliver strategic results - information
that can be used for improving customer relations, assessing
the effects of new initiatives, and for planning purposes.

This case study demonstrates the assessment of customer
satisfaction with management of the 'RiskCover' fund by
the Insurance Commission.  Techniques used in developing
a suitable methodology for an introductory survey are
shown.  The methodology needed to be revised each year,
in order to maintain continuity whilst assessing new
initiatives.

For more information, please see www.daa.com.au/case
studies/case_ic.html

What is the best approach to obtain information on how
satisfied your customers are? What type of questions should
you ask?  Do electronic surveys work?  Just how accurate
and reliable are the results?

3 April 2002 at Rydges Hotel, Perth.

In response to popular demand, Data Analysis Australia
is presenting the Customer Satisfaction Workshop 2002.

In this half day workshop, learn how to:

·  Measure customer satisfaction
·  Structure questions to avoid bias
·  Calculate sampling errors and other statistics
·  Write the specifications for a survey
The Customer Satisfaction Workshop 2002 will help
employees of all levels in understanding, organising,
commissioning and interpreting Customer Satisfaction
Surveys.

Sessions are interactive, allowing for group discussion and
your questions and a full set of notes is provided.

Clients often approach Data Analysis Australia with
questions about customer satisfaction, some of which are
highlighted below.

Cost: $187 (inc GST) per person for half day session (Group
Discounts Available)  Refreshments provided

For registration or more information...
Contact Carole
(Tel: (08) 9386 3304, email daa@daa.com.au)
Or visit our website at http://www.daa.com.au/workshop/


